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By the Numbers

The JIFX 15-2 Event (9-12 Feb 2015) was held on the Participants
Department of Transportation’s Maritime Administra-
tion Facility roll on roll off ship MV Cape Orlando in
Alameda, California. The event was attended by 195

registered participants from 80 unique organizations. ® Department of Defense
o 68 (35%) Department of Defense ® Other Federal Orgs

o 7 (4%) Other Federal Organizations “ State/Local Orgs

o 4 (2%) State/Local Organizations Wikcaaniciess

o 27(14%) Academic Organizations SDrivate Indiastey

88 (45%) Private Industry
1 (>1%) Foreign Government

The end users/evaluators were represented by military
personnel from USASOC, 1 MEF, MARSOC, NSW and NASA as well as Naval Postgraduate School students.

g
http://my.nps.edu/web/fx

All opinions expressed are those of the authors and do not represent the official policy or positions of the Naval Postgraduate School, the United States Navy,
the Office of the Secretary of Defense or any other government entity. Nothing contained herein should be viewed as an endorsement of any product or service.
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Experimentation

The Army Research Laboratory(ARL) was very engaged at this event. Dr. Elizabeth Bowman and her colleagues from
ARL, the Air Force Research Laboratory, and MIT Lincoln Lab coordinated the efforts of experimenters from Ben-Gurion
University of the Negev, the University of Washington, Strategic Analysis Enterprises, Charles River Analytics, Knowledge
Based Systems, Intelligent Automation, Applied Communications, Kitware and Raytheon BBN to explore the capability edge
regarding multi-source data analytics that incorporated text analytics and wide area motion imagery. This effort illustrated
for the stakeholders the potential value of improving the veracity, volume and velocity of knowledge flows for the war fighter.

The event’s integrated scenario took place the afternoon of 12 February and leveraged the input of all the experiments to
explore two scenarios. Integrating 7 different technologies, the 4 hour scenario leveraged a fictitious event to explore real-
time situational awareness in the maritime environment.

Experiment Evaluations Experiments
The end users/evaluators were represented by military person-
nel from US Army Special Operations Command (USASOC),
US Marine Corps 1st Marine Expeditionary Force (1 MEF),US
Marine Corps Special Operations Command (MARSOC), US
Naval Special Warfare (NSW), the National Aeronautical and
Space Administration (NASA) as well as Naval Postgraduate
School students representing military officers from a variety
of services. These evaluators, along with evaluations from the
COCOM stakeholders, produced 117 individual evaluations:
o 21 Stakeholder Evaluations

¢ 96 Uniformed End-user Evaluations

" Intelligence, Surveillance, and
Reconnaissance (ISR)

¥ Command, Control, Communication, and
Computers / Situational Awareness (C4/SA)

¥ Situational Awareness During Disaster
Response

®Non-Lethal Engagement

¥ Pandemic Response Technologies

Next Event
11-15 May 2015 at Camp Roberts, CA

Participation by Organization
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